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1. The Mini CLC 

A health post providing outpatient services to 6,000-10,000 

people, mostly in fragile (post-conflict) areas and provides 

medical care and a social, educational area. 

  

2. The full CLC 

A primary healthcare centre with a catchment population of 

25,000-30,000 people, providing comprehensive care and 

includes a maternity ward and a laboratory. 

 

 

BOX 9: The Community Life Centre platform 
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LIKIE group  

A group of 

around 15 

sales agents 

led by a small 

committee (with 

a chairman, 

secretary and 

casher). 

Consumers 

LIKIE supervisor  

(from GUTS) 

Government supervisor  

A contact person of the 

Women and Children 

Affairs or the SME 

department (at sub-city 

level). 

LIKIE hub 

Currently there is the 

Hawassa factory, a 

pharmacy (Dessie),  

a consumer association 

(Bishoftu) and three private 

businesses serving as 

GUTS’ distribution hubs. 

Pressure groups 

Ethiopian celebrities and 

local authorities (like 

schools, health centres and 

community-based 

organisations such as 

‘EDIR’). 
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